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ABSTRACT

International Children’ s Folklore & Folkgame Festival, Yilan is an
annual summer event in Yilin, also, 1s the most representative of local
festival. The festival 1s the first one activity for the government self-
financing. Therefore, this paper is aimed the international Children’ s
Folklore & Folkgame Festival Yilin in sustainable Development to discuss
about its customers’ satisfaction in service quality in order to get the
customers’ loyalty.
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