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Abstract

Taiwan 1s located in the hub of the East Asian transport, and it has
experienced great growth in tourism. Taiwan has an opportunity to become
the main tourist transport centre of East Asia. This study used the
DEMATEL method to explore a practical strategy that involves four aspects,
namely, 1improved international airport construction, easy access to the
aviation market, aviation competitiveness improvement, and aggressive
tourism marketing. The results show that more organizations participating
1n the market and free competition will facilitate tourism marketing and
further transform Taiwan into the tourist transport centre of East Asia.
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