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Traditional restaurants on selling foods’ features, fragrance,
deliciousness, and taste are different restaurants chain that is typically
built to a standard format and offered a standard menu. This study applies
Kano' s two-dimension method to understand what critical factors satisfied
customers of restaurants chain in Taiwan. The Kano model categorizes
customer preferences into five attributes related to concepts of customer
quality. It provides entrepreneurs some favorable suggestions to develop
in the future.
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